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ICIEESE N EENESSI 2N ERSENSE O
Jrgency throughr communication

Oif pellfdeterminants ofi one world,
one lealth (social, economic,
political, systems)




Goal
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Idr' s strategles to key audiences so they
r Ulderstand, Incorporate and act on
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- __;iatory

e ;__fhunity—specific

PRDieloguie and engagement of all levels (global to
&= ocalland back, across systems)
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?}fﬂ?ﬁnovative

~ * Set priorities

® Non-judgmental

® Ownership of action steps







S
andprortizesaudIEnces™
- Po_lj_; policymakers, opir-lTo—nLIe;ders,

BUSIHESS, educators, community-leaders,
pregucers, media
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"'L?fG;eneraI public as the next step




Define.lViessages™
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IETERe a variety of health' threats with a variety of origins. It
WilE rfl erdilferent approeaches to prevent, prepare and
re,)r)c 1O thESE proklems.

> Fr lng research to help develop message (photography

e erence — zoom iniand zoom out — to help develop context).
,ﬂ,.,.hi would help define incentives for individual audiences and
=== assure cultural' competencies, respectful of culture, allow for

——

= = ggelf-definition of problems

- & Need to get input from stakeholders to craft message for their
own-audience to ultimately assure buy-in understanding
different countries will require different approaches therefore
must assure global participation

Test variations of message with relevant audiences and
establish mechanism for feedback including on-line blog/wiki,
focus group, etc




S
dentifyJnessengers’

Cornoleialy elgdepie[egiieg audience but to include

- %ﬁz community/thought leaders - both formal
Eenpelmember) and informal’ (Miss Jane who Is the
o sl elder)

Ioggers
"* SClentlsts

" Business — everyone from Warren Buffett to local
business leader

Religious leaders

Formal government leaders
Educators

Media




petermine channels
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- Che . el GEPENES on hew community normally
ECEIVES TIformation
- r.j 1S 0fi media and technology which we can all
SiE me Blogs, TV, radio, newspaper, wikis,
f:r’ﬂagazmes Internet

~ &' Channels which are cultural and community

~ specific — storytellers, community health
promoters, religious institutions, civic
organizations, health care system, workplace
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|fy|ng specmcs — WhICh IS all' of the
sHier each of proceeding steps such
ntn’ymg community leaders, timelines,

rong prOJect Management
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SEVallate/Assess/Revol

R g .

> Pra/Pogies]is
y -l‘-.‘focus groups

°AII0W for individuals/communities/cultures
~ Which might have own way of
communicating feedback

® Periodic and ongoing




